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1 Statista, Gross domestic product at current market prices of selected European countries in
2024, 202557 B, https://www.statista.com/statistics/ 685925/ gdp-of-european-countries
2 HEERSITE (Office for National Statistics), Gross Domestic Product: chained volume
measures: Seasonally adjusted £m, 2025F88, BUENE R A
https://www.ons.gov.uk/economy/grossdomesticproductgdp/timeseries/abmi/pn2

3 EfREHEEHLR, World Economic Outlook (Oct 2025), 20255108,
https://www.imf.org/ external/datamapper/LP@WEO/GBR
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RESEFXTNETFIHFMN

EEERIMNEFLN, 2024FREEFEHMSEPEFEE (GDP) LFEZ, XFEE.

RIEEPREMESHRARNEE, RE AL GDP Mk TEREMEERRIFIINE, BRYKEREZIH,
REEEPEERTESEENNEMNT T,

R[E, EREREIRAL GDP IILL

N/ L2 52,6505t (38,96134%)
>
zz D - :d0x7 (53532%%)

g 43,260%E5% (32,0125185)

wavy (D 56570%7 (42084%1)

13,9005 (10,2863%)
enviy @D 1786057 (13216%%)

BIERR: EfREHEEHE, World Economic Outlook (Oct 2025), 20255108, https://www.imf.org/external/datamapper/NGDPDPC@WEQ/GBR/EU/WEOWORLD
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2024, ERMAIWISESIIX18,768MT (16,328%%E) , R EFBIEK. ERNABRMIHRITHERS,
RERSRIEHDL, 2024FREHB EA=6L, IEEL, ABIMWLIET28,086BR5T (24,4355%4%) , Lt
KM K FE S HZ950%, !
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BHERIR:
1GfK, Purchasing power of Europeans increases to 18,768 euros in 2024, 20245108, https://nielseniq.com/global/en/news-center/2024/purchasing-power-of-europeans-increases-to-187 68-euros-in-

2024 , iCEERIRT0.87 R FEHNUZTAANITE
2 HEERSAITE (Office for National Statistics), FiEHENAE (Office for Budget Responsibility), Economic and fiscal outlook - March 2025, 2025538, https://obr.uk/efo/economic-and-fiscal-

outlook-march-2025/#chapter-2, ¥IENSHEAN
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BIERIR:
1tradingeconomics, & Ei@ & M, 20255108, https:// zh.tradingeconomics.com/united-kingdom/inflation-cpi

2 tradingeconomics, REHEE S, 20255108, LL2023F1BRESREEE/MEE N EIEITE, https://zh.tradingeconomics.com/united-kingdom/consumer-confidence
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IRKE2029F892,0701C 7T, FESHRKERIZES.4%,

Mit2029F REBEHAHERNERERENEE S S HL42%M95%, BERNEEIERFMEIS.
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HUREFRIE: Forrester, European E-Commerce Sales To Surpass €565 Billion By 2029, 2025528, https://www .forrester.com/press-newsroom/forrester-european-e-commerce-sales-to-surpass-e565-

billion-by-2029/
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BIEFK IR
1 ZEE RGNS, Cross-Border Ecommerce: Insights into UK Customer Perceptions and Preferences, 20244, https://www.imrg.org/insight/insights-into-uk-customer-perceptions-and-preferences, “id XA —F"$520234F,

ETHIN000BZ N FI8E45F Z RN KREEHEEPE, (NPiE
2 EFREB & 1E= (International Post Corporation), Cross-border E-commerce Shopper Survey 2024, 2025518, hitps://www.ipc.be/services/markets-and-regulations/cross-border-shopper-survey
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RERFAEEY), BERENBEAEERES, Fit, REHEEFEERWYENER B,
BEMER, REREHZEENBINEGRWNNEEZERNZSE BMHNEREREBEER" (47.9%) . “BIEIRA

K" (46.3%) # “EcixAiER" (45.00%) . 58 30% NiHEAERT, BEMNWELEREREENEM,
F5 TR,

HENRELHEE MBI SERLEUTRmIIER

BReEasERnExmEsn: Gl 47.9%
HESTHNSERME (X#. HE cEmes) D 46.30%
ESHER (Satupmenssiin—E/ k57s0) D 45%
exESsmsLEraEEn~R D 30%
BRRMAENEFERS, oRZERDE D 25.40%
ERREUMERe2AHARTE CID 14.60%
ASRHEEEHEDmEn Gl 1.60%
AxRfTsasRsERowERr D 11.20%
HEERESHKRAFRAXMANT D 10.50%
1R ERMLISL HN RFTEN / AT @D 9.60%
ASEEEE, AR @D 9.40%
REFEEMNBISETLUEDTR O 2.80%
Hits | 0.70%

HUERE: HEHEEMS, Cross-Border Ecommerce: Insights into UK Customer Perceptions and Preferences, 2024, https: //www.imrg.org/insight/insights-info-uk-customer-perceptions-and-preferences, EF 331000
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1WARC, Social mediais now top for brand discovery, 20245858, https://www.warc.com/ content/feed/social-media-is-now-top-for-brand-discovery/en-GB/9500
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2 DataReportal, We Are Social, Meltwater, Digital 2025: The United Kingdom, 2025528, https://datareportal.com/reports/ digital-2025-united-kingdom
3 PayPal, {PayPalFEBFFIEE——EERR) , 20244, https://www.paypal.cn/portal/brc/article/uk-ecommerce-growth-trends?source=C3website &path=%2Fbrc%?2 Farticle%2F2 024 -cbt-

report%3Arecommendation
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BIBEKIE: PayPal, (PayPalFREiEE——REAR) , 20244, https://www.paypal.cn/portal/brc/article/uk-ecommerce-growth-trends ?source=C3website &path=%2Fbrc%2Farticle%2F2024-cbt-

report%3Arecommendation
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PayPal 5—",€J:§'Z1_Jﬂ|§dz

82%

PayPal

39%

Apple Pay
Google Pay G 32%
Visa Checkout (D) 26°-
Klarna DD 22
Amazon Pay D 197
Clearpay D 13
Mastercard Click to Pay (Masterpass) GlEEED 12%
Skrill @ 3%
Other @ 2%

Meta Pay (Facebook) @ 2%
Laybuy @ 2%

AstroPay @ 2%

Trustly 0 1%

Neteller § 1%

EUEFR: Statista, Biggest e-commerce payment brands in the UK as of December 2024, 20244123, https:/ /wwws’rq’ris’ra.com/ forecasts/997867 /biggest-e-commerce-payment-brands-in-the-uk,
BETFW21B6BNTFI18E64% i), HE2024F1BEI2AZEfERE % (4 ANNREESEEEHR, U2
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BUERIR: Statista, Most important factors for consumers in Europe and North America to determine what online payment
. _ " method to use in 2024, 20245 8H, hitps://www.statista.com/statistics/ 1538411/ criteria-to-cho ose-online-payments-in-europe-
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RAARE, AMIARGAM, FEIREEEIO%LL L,
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HERHHIAASMmETOPIO (FIHEE)

i prd

BipEIEE +11.0%
p-p: B +3.9% 164.9

B @A 157.4
oW +11.2% Nn7.3

3= +14.2% 86.4

E3 iy 2l +8.0% 86.3

DA +20.1% 56.8

DIYFMITR @A 56.3

IR HMEYLF 47.3

BEHm QALY 43.6

BUEKIE: Statista, eCommerce - United Kingdom, BIEEFE2024F108, 1EEIEIE2024F 3T F 20234, https://www .statista.com/outlook/emo/ecommerce/united-kingdom
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1Statista, Factors driving the purchase of clothing in the United Kingdom (UK) in August 2024, 2025518, hitps://www.statista.com/statistics/ 1099035 /factors-driving-purchase-of-clothes-in-the-uk, 2F
X$2007218% R LA LM R EHFEN L L iRESEH

2 Kaleah Salmon, UK consumers favour comfort over fleeting fashion, survey shows, 2024538, https://ecommercenews.uk/story/uk-consumers-favour-comfort-over-fleeting-fashion-survey-shows, EF

3320002+ FI8E3SS 2B REHEE NI 20 24F I H @ E A EREH
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R EHE E‘EL%MHx?&W

REHSEESBEHREAR LEINNEME, HEBAMAMAREIXEREEIEMER. EEEARTE
{KREH, Facebook EREHEBER AWM HZFEmAY GIEMEHAL, TikTok MEEHEE,

REHEEHEEEE—FEIH R RIMERREW R FET™ mis SRR

55%

Facebook

TikTok (D  44%
instagram (D 7%
YouTube D) 16%
X (Twitter) NG 1%
Snapchat — 10%
Pinterest - 7%
Hitt G 5%

BIEKIR
RetailX, UK Fashion Sector Report 2024, 2024568, https://intelligence.retailx.net/report-hub/uk-fashion-sector-report-2024/? checkout_id=8a3ecd7c-2f3a-465f-963b-b21fcb 297 6 6f,

ET2023F8BXM129RNT16E945 2ia), HELPBFE—RE LWL HFEFmNREHEEZ BN
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I REHE B P m/ RSN EEER

LTI trigmnttittt QD < 5%
RS

somesses QU 2
RN mases QRN 25
e
maEExaEnsLmt @D 20%

mhEE s 31%
Eég:gzg/ P SR BRS  FIAIR 16%
CESLE R P 15%

BUEXIE: GWI Core Survey, What factors influence your decision to buy a product or service promoted by an influencer? Q4 2023~Q3 2024, EF16E64% 2 i),
BENEMLAEES R/ RSELENEETEEENEIT13921M NS RER IREE
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RERHNHEE REEREFmfIEE

ﬁ@ﬂﬁﬁ%%fLFé%%?m%ﬁ EENNREAEE, JHEER, X—RIFEREILES50%,
sSTEE. RE. EXH. AT, XEMREFENMOEMER (45%) . REKREREHEEXHE
BEFmNIREEEREHE.

REMHEEEENBETmMSR

BRETSE PP 45%
MBFE Z=E. Z2E. EXF.
FAisr. EEFEER

Eﬁ,ﬁ IE\WQ:E%{R%A'SO/O
S

APRERF
ML aE
zamm (D 13.9%

HIERIR: GWI Consumer Tech Q2 2023 and Q3 2024, From the list please select up to three words which you would most want a technology brand to be, EF
16FE64% Z BN REHEZ EANI846 T O EFE RIREIE
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3} 35 Fe SHERFFEFRIIMicro-blogRi&aH RERIF

9y HEN B FUYE EMEFIETMicro-blog (ENEE) . MIAMLH] Viegs SKEEHHIGREE, XERE I
R SRR S E AN S RiT.

HRTHEHMAEEERE, REREMNEAZIKSIEEET], SREENERmATSHPAE, MYMSLRETEE
=,

REWPERNFERIRFHERFRTnlESNEZRR

e
Micro-blogs (i1 X) T 2118
LSRG 225.6
Vlogs 2227

o/ mhiEEeE Gl  206.9
EpEdiER / EmXiES D 201.2
ELRBRES (140 Pinterest) (D 1939
itiz/ 25K D 1578
suEpiEr D  174.9
b/ iR D 161
mEML D 160
MmN  155.9
g/ RESsmM: D 1418
e/ miemii Gl 137.2
teinmis D  127.8
HEET D  126.3
EFsIE G 1133

BIRFE: GWI Core Q4 2023 - Q1 2024, Which of the following online sources do you mainly use when you are actively looking for more information about brands, products, or services? EF X RERE R FHLE

. . S B F 2 2 B A 13240 ) B B (R T
2025 iR EISEANER (RE) EREN: AR R E R R S SR T A R E SRS LSS R, NE MR RIS, SR ENS, IR IR NS NEE T A RSN EERE 22
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REHBRZEISHNEERERRMEXHEEFmER, EREESFERRA. ENmEENS

EfS—ENE, 35%HNREHERGHHEBEZ TN MNREUERRFmiEE, WEE. fE. EXF. wmF,
REMEEHBERSANX—RENBTHREESHIMMBES R, ERUREHEANIN SIHT MR ZRT .

REHE A MWL HER F = maid s BRI E R RS2

390/ 37% 35%

SBR/RAN/BFEH PN JH BB P IO0 iy

31% 28% 24%

TEEZEER TEZER EEAT I sy

)<,P
=i

BURKIR:
1GWI Consumer Tech Q2 2023 and Q3 2024, EFX247142NF16E64% 2 AN EEXMERENAH, BEERGIEEE. £E. SXF. BT ZEMEER
2025 izt iBEAiER (EE) 2 GWI Consumer Tech Q2 2023 and Q3 2024, Where do you get information about technology and devices? Please select all that apply. EF3116E 64% AR EEEHEN12849 N BHAINE RIEEE, BIENERAAN 23
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960/0 2,99073 62°/o 24x7

REEHEE K EPayPal {EFPayPalkl PayPal A HRiz{H
HEEPayPal R TRk P &2 A SRS R EIIIRAS X IXRIBLERVERIA

nahE AR AP&IE7 SHEIERN RERE

{673 PayPal R EH 75828 JIHYmhE
E55H, BRAUAERREADIHATE

{X$E PayPal 732 [E e KRB P EHEF, —HEHEA PayPal SERXHIZ TTIL AR
B XA IRIEZE Y F P &bt 2IHIN, BHERESHERL

E 52 PayPal RIBFERESRIF,
UEBERZEMNRZE

BHEFRIR:

1 Statista, Leading digital payment brands ranked by brand awareness in the United Kingdom in 2023, 20235118, https://www statista.com/staftistics/ 1339665/ most-well-known-digital-payment-brands-in-the-uk, EFXJ18F 64 % 2 [ali124 42 K EHEEE L LA

2 PayPal Demographics in United Kingdom, 20245

3 RRFFZPayPd ZFEFHAMER, BT RER/RAFITHELIE: #E52022F 4 BE 20234 3 BHE, XA 3,000 ZEEE. S8 9,000 £/l (SMB) EMiHMAMIRZHINER, FEMREMMEES FIRLEMNFATITE. PayPal Checkout | Online Checkout Solutions | PayPal UK
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2025 EinREELEERER (RE)

=1

REZULSHEENEDE, SISHEEFREWATRZIR
ErFmiU EPayPaltiiR, REHEETmMENEE
R IR ST UASREXPay PallX S BRI, R EIRELM/ B RIER

KIEPayPalZ KT FE* EM BT AN, REBINEEEENR
A

74,

PayPalHFE BT HEE
BPayPal3z {37 URIPE
& Rk ety

34

PayPala {2fEPayPal B FE XL
M L RS 2R 1R

&h

RMET, GENERE. RE. LBNS(THRIEAEN
PayPald] —@EHEHEB WML, (EEWKHREEIMIRE
PayPalfREESZ (T2 1L H BB B IRTESE TR
BINHEBARERPayPallRFPEIAI#1TZ(T, HRBRERE

gh

RASRIRSEE, HigIMNEEEEREMERSIPM

ﬁ;ﬁ;ijur 1T R ST E R EF/ KK~ m#EE, FHFAPayPallR
& T

PayPalFEBimEEFEZ(IER, EEMWHRTHEMRE

PayPal @ BERRSZ* NHEBINEFIRER, FRIEEWMIRIE
B, BARXKBS KRB ER"NIRFNEE, FRESRENSR

BURKIR:

46

PayPalf] #3455 Mk
HRCRRH?

80

PayPal®l HERRARSS*
A" KU R
1R ZRPEARS

E/RFRA EIZPayPd = ARRIEE iz BPSERM (20235F28) , BIERE I 99MAEIEFEIA MK BRI P YR HEE S
2SR xR ZPayPolBITFROAR SR, JAARTIE20226F9 B E20234F8H, 3163 0005E5& I FE fim e Al Mk W RIZE 5 HTIEE, KIERE90008HEE

3SR FFZPayPal = EATIERRL R, 1BRETIE2022F4BE 2023538, 338 1929 000%E& I MiimiE P/ SR M it IR ZiiTEE, BIERE 413, 000%HEE

62%~91%

B FEiEPayPal®%{3, PayPal
Pay Later5E3ER {153 RIn] Jarh
INEAFIR AT R62%F191%
AR ke

65%

5 RIE S ER RIS
5, E%lﬁPayPal@%iEﬂ%ﬂE
$5*fE, BEIMtiTiiERSAI§E
ERERHKYE E65%¢

420245F1~128PayPalERF= 4 SeSL/E (IR ZRIRRF VNP NEE o1, BIEAIEARSAE7TER (X6, RE, BAFE, €F, BYEF, SXNMER) B35 E4E
SETFPayPalP3EB2023F1B1HE2023F585H, JbEKRINEIRm LRFNAEIE, WHRIESEZHXIARBEW, Bt ERER
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